eCommerce Revolution



«Everyone is not your customer» (Seth Godin)
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https://www.youtube.com/watch?v=d_zNSEubCkE&t=3s
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The truth about your B2B ecommerce customers (Forrester >1k)

75% of B2B Buyers prefer to self-educate
versus talk to Sales Rap.

93% of B2B Buyers prefer to
buy online when they’ve
decided what to buy.

74% of B2B Buyers research half
or more of their work purchases
online before buying.

56% of B2B Buyers expect to make half or
more of their work purchases online in 3 years.
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Top 10
ECommerce
Trends 2019

Better Customer Experience

Artificial Intelligence

Augmented Reality and Virtual Reality
Mobile App Dominance

Personalization

Voice Search will change the face of SEO
Payment Methods (Cryptocurrency)
Image Search

. Chatbots

10. Social Media
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1. Better Customer Experience
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2. ARTIFICIAL INTELLIGENCE

Research from
McKinsey found that
brands that excel at
personalization
deliver five to eight
times the marketing
ROI and boost their
sales by more than
10% over companies
that don’t
personalize.

73% of buyers prefer to
do business with
Company that take
their personal
preferences into
account. Investing in
personalization is good
for brands.
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https://www.digitaltrends.com/social-media/why-consumers-are-increasingly-willing-to-trade-data-for-personalization/#ixzz2g8dgrqko
https://www.mckinsey.com/business-functions/marketing-and-sales/our-insights/personalizing-at-scale

3. AR & VR

https://www.youtube.com/watch?v=-2UT2KcnJiE&list=PL9QZcxI_VLKtmlgKa8LtmCvK4FKobArqq
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4. Mobile App Dominance

SearchEngineland: nearly 60% of the total Google searches are from mobile devices.

Mobile application industry will cross $189 billion revenue by 2020, and all the eCommerce leaders are pushing
the use of mobile applications. That is a clear sign of increasing revenue for all the eCommerce, and that’s the
reason why they are promoting the use of mobile app over the website.

B2B BUYERS MOBILE USAGE
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. Personalization (B2B)

Creating a custom catalog based on their contract, terms and conditions
Contract pricing and volume pricing

Make sure that search and navigation are in context of their contract (what
products are they allowed to see)

Segment content on the home page based on their
interests (see Medline.com for an example)

Provide a quick order or bulk order form
Payment of invoices and other Accounts Payable activities
Segmented by role: buyers, approvers, decision makers
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http://www.medline.com/

6. Voice Search (B2B eCommerce)

The easiest way to solve a problem is by talking to another person face-to-
face. So it makes sense why voice search is taking off. With voice-enabled
technologies, we’re finally able to talk to our devices in the same way we
talk to another human when we need to get something done.

Voice search uses spoken language as the medium of interaction with search
engines rather than typing text into a search box. Some voice-enabled digital
assistants include Amazon Echo, Microsoft’s Cortana, Apple’s Siri or Google
Home, Alexa.

Voice search helps B2B buyers conduct product research.
Voice search helps B2B buyers manage order status.
Voice search makes completing routine B2B eCommerce purchases even easier.
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Amazon

https://www.youtube.com/watch?v=mCjvV3iFsuw&t=3s
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7. Payment Methods (Cryptocurrency)

Wallets are drastically increasing, and Apple Pay, Walmart Pay, Samsung Pay, and Android Pay are the leaders.

(Invisible Payments)

% Pay Ed Alipay
venmo
amazon pay

G Pay
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8. IMAGE SEARCH

https://www.youtube.com/watch?v=RMP_7xXy-wk
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9. CHATBOT

Chatbot is an artificial intelligence (Al) software that can simulate a
conversation (or a chat) with a user in natural language through messaging
applications, websites, mobile apps or through the telephone.
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CHATBOT

Innovative Chatbot Examples:

Hipmunk
NatGeo Genius
Whole Foods
BabyCentre UK
Duolingo
MongoDB
LeadPages
TechCrunch
Amtrak
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TechCrunch (ChatBot B2B Example)

TechCrunch uses
chatbots to send
you the content
you want, when
you want. The
chatbot allows you
to pick the
number of times
you’d like to
receive new
content, as well as
the type of
content (hot
stories, specific
authors, etc.).

What really makes it
stand out, however,
is that the news you
get is personalized.
The TechCrunch bot
keeps track of the
types of articles you
read and then
serves you the type
of content you’d
like.

You can also ask the
chatbot about
specific types of
news that you're
interested in.
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10. Social Media
(B2C)
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10. Social Media
(B2B)
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B2B eCommerce Platform

* Provide customers with personalized recommendations

* Offer customer-specific pricing

* Integrate with key business workflows

* Facilitate fast and easy re-ordering

* Accept credit cards or other business-specific payment types
* Digitize and automate repetitive manual tasks
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Case Study — Big Data

https://www.youtube.com/watch?v=axhjLLiOwLg
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B2B Success Stories (building material products)
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B2B Success Stories (home improvement, gardening, tools)
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B2B Success Stories (conditioners — installers)
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«Share of Americans who owned fine jewelry
(e.g. from precious metals or stones) in 2018?»

?

o

«In 2018, more than 29 million people
purchased jewelry online daily.»
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Why Should You Buy and Sell Jewelry Online?

Jewelry is small and easy to ship. Not only that, but there's a small chance that
anything breaks when you ship it out.

Jewelry is insanely diverse, allowing for a wide selection of options in your online
store. For instance, there are hundreds of options like gold, gemstones, and shells,
along with types of necklaces, anklets, and rings. You can choose to focus on one of
these categories or create a large store with everything.

Customization is an option. Sellers can create their own custom jewelry and make
even more money by taking requests from customers.
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Lovoda — Success Story

Marketing Director: «Our store has
been growing year over year.
Comparing January-March 2016 to
January-March 2017 we have had a
6x increase in sales. Comparing
2015 to 2016 we have had a 11x
increase in sales!

We feel our product photography
as well as web page layout is a
huge factor to our rapid growth.»
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Thank You!

Antonio Ragusa
Mob: +39.328.72.98.411
eMail: a.ragusa@retailinstitute.it
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